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1. PrÏÊÅÃÔ #ÏÏÒÄÉÎÁÔÏÒȭÓ ÉÎÔÒÏÄÕÃÔÏÒÙ ×ÏÒÄ  

 

Dear reader, 

this final report has been created for various target groups. Everyone concerned should find 

suitable information for his/her own prosperity. It could be on one hand parents searching for 

detail informat ion where did they send their child or on the other hand My Better Myself partner 

(further only partner) searching for final summarization of achievements and further development 

of the project. 

In this report you are going to be introduced all the background of My Better Myself project 

(further only project) realization - starting with the introduction of AIESEC as such, vision and 

ÍÉÓÓÉÏÎ ÏÆ ÔÈÅ ÐÒÏÊÅÃÔ ÁÎÄ ÉÄÅÁÌ ÈÉÇÈ ÓÃÈÏÏÌ ÓÔÕÄÅÎÔȭÓ 

(further only delegate) profile. I will mention detailed 

timeline of the realization and all stakeholders 

connected with the project such as facilitators, partners, 

realization team or high schools that helped with 

ÐÒÏÊÅÃÔȭÓ ÐÒÏÍÏÔÉÏÎȢ  

You will get a perfect idea about what was achieved, 

what was done wrongly and what is the possible way of 

ÎÅØÔ ÙÅÁÒȭÓ ÐÒÏÊÅÃÔ. For the feedback part I will use only 

direct feedbacks from our delegates and partners to keep the transparency. References will be 

added also. 

In the final part you can see contacts of the concerned important people. Feel free to find out more 

information and get in touch with them. Enjoy reading. 

 

 

 

Yours sincerely, 

Jana Jedlickova 

Project Coordinator 2010 
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2. AIESEC 

2.1 AIESEC globally ÉÓ ȣ 
ȣ ÔÈÅ ÂÉÇÇÅÓÔ ÉÎÔÅÒÎÁÔÉÏÎÁÌȟ ÎÏÎ ÆÏÒ ÐÒÏÆÉÔȟ ÓÔÕÄÅÎÔ ÏÒÇÁÎÉÚÁÔÉÏÎ ÁÌÌ ÏÖÅÒ ÔÈÅ ×Ïrld  former over 60 

ÙÅÁÒÓ ÁÇÏ ÁÓ Á ÒÅÁÃÔÉÏÎ ÔÏ ÔÈÅ ȰÓÏÃÉÅÔÙ ÒÅÂÕÉÌÄÉÎÇ ÁÔÍÏÓÐÈÅÒÅȱ ÁÆÔÅÒ ÔÈÅ ςnd world war . In 107 

countries more than 45 000 students located in approx. 1700 universities aim to develop human 

ËÉÎÄȭÓ ÐÏÔÅÎÔÉÁÌ ÁÎÄ ÐÅÁÃÅ. The way we do it is very diverse.  

Ą Students arrange over 10 000 international internships  yearly - for university students to 

apply theoretical knowledge into practice and start their own professional career; 

Ą Students also organize and attend around 470  international, national and local conferences 

each year;  

Ą Annually 10 000 students lead their own teams  for a specific amount of time on a local, 

national and international level and practice the leadership skills. 

All AIESEC members follow the 6 common values:  Activating Leadership, Demonstrating Integrity, 

Living Diversity, Enjoying Participation, Striving for Excellence and Acting Sustainably. 

 

2.2 AIESEC PRAHA ÉÓȣ 
ȣ the biggest and oldest  

committee of AIESEC Czech 

Republic with more than 70 

members  exchanging 

yearly over 110 s tudents  

ÆÒÏÍ ÁÂÒÏÁÄ ÔÏ ÃÏÍÐÁÎÉÅÓ ÓÉÔÕÁÔÅÄ ÉÎ 0ÒÁÇÕÅ ÁÎÄ ÓÅÎÄÉÎÇ ÓÔÕÄÅÎÔÓ ÆÒÏÍ 0ÒÁÇÕÅȭÓ ÕÎÉÖÅÒÓÉÔÉÅÓ ÔÏ 

companies, NGOs and projects placed all over the world. 

ȣ ÁÔÔÅÎÄÉÎÇ or organizing yearly 4 national, 2 local and several international conferences. 

ȣ ÐÒÏviding more than 25 leadership positions annually  from leading the committee in diverse 

fields (such as Public Relations, Corporate Relations, Finance, Talent Management etc.) to leading 

projects with various themes and aims (such as organizing conferences, workshops and other 

events, recruiting and sending students abroad, selling AIESEC 

 products to partners or organizing projects like My Better Myself  etc.) 
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3. Introduction of the My Better Myself concept  

)Î ÔÈÉÓ ÓÅÃÔÉÏÎ )ȭÄ ÌÏÖÅ ÔÏ tell  you the overall concept of the project, with the vision and goals to 

underline that this project has a value added  ÏÎ ÔÈÅ ÅÄÕÃÁÔÉÏÎÁÌ ÍÁÒËÅÔ ÁÎÄ ÉÓ ÎÏÔ ÏÎÌÙ ȰÏÎÅ ÏÆ ÔÈÅ 

×ÉÄÅ ÒÁÎÇÅ ÏÆ ÃÁÍÐÓȱȢ 

 

3.1 Origin  
The general idea of Soft skills development  was taken from Myself My World p roject  in Turkey, 

where I had chance to facilitate two times 10 high school students on soft skills. Afterwards, I 

introduced the idea to AIESEC Praha to be accepted and developed it into the ÓÏ ÃÁÌÌÅÄ Ȱ-Ù "ÅÔÔÅÒ 

-ÙÓÅÌÆȱ ÐÒÏÊÅÃÔȢ 4ÈÅ ÎÁÍÅ ÉÓ ÓÉÍÉÌÁÒ ÂÕÔ ÔÈe realization is totally different.  

 

3.2 Vision, goals 
This project aims to: 

Ą raise the attraction of further  and advanced education  among high school 

students.  

Ą spread the idea of soft skills development among the young generation and 

prepare them for the future work in a team 

Ą contribute to positioning of AIESEC Praha among all the AIESEC 

committees with a quality product  and among young potential high school 

students to see the value added of being a member of AIESEC. 

 

Ą educate further high school students wit h potential to be accepted at the 

university and make them more competitive  among other university 

applicants. 

Ą give the opportunity to high school students to learn and understand  who 

they are and to start thinking of their future lives and possible career. 

Ą to provide good quality internship  to university  

students coming to the Czech Republic to learn and  

gain new knowledge in facilitating 
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My Better Myself project should represent the quality product  of AIESEC Prague measured by:  

-       extra education of Facilitators    

-       selection of potential university students coming as delegates     

-       full responsibility of all the project members for their area     

-       two-ways communication and information provided in advance 

-       sustainability              

3.3 Concept 
The project brings together skilled people, the facilitators, people with potential to be developed in 

the area of soft skills, the delegates, and people from the practice, the partners. The first idea of how 

to build the camp concept was to lean on the Colb system of learning  where you simulate specific 

tasks or cases, than you reflect your achievements and failures and finally you apply it into the 

practice, i.e. your job, school etc. (See the picture on the right.) 

We were not strictly bounded to the Colb system, but followed its main concept and readjusted it to 

our needs. The most important thing that remained is repeating  the task to create an 

accumulative spiral of knowledge.  Therefore we came up with 5 2 days long projects coming 

after each other. 

3.4 The Colb system: 
1) Action - working on a project in a team, learning by 

doing 

2) Reflection - debriefing with a team facilitator about 

achievements and failures 

3) Theory - we usually explained the theory in the very 

beginning of the project, but it could be on the third 

place also to sum up, what they have learned and maybe 

add more methods about the specific topic 

4) Application into practice - connection with the reality delivered by project  

partner, all the gained knowledge can be used in a daily life 

υɊȣ  !ÎÏÔÈÅÒ ÐÒÏÊÅÃÔ ×ÉÔÈ ÔÈÅ ÓÁÍÅ ÓÔÒÕÃÔÕÒÅ ȣ  
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Students were divided into teams of 5 to work on 5 projects within a 13 days long camp. The teams 

competed against each other in the quality of fulfilled tasks, because the tasks were usually the 

same. All the project themes were connected with a lot of fun and competition. Besides that 

delegates gained easily new knowledge that they can use in a daily life. We can call it learning by 

doing and by making mistakes . One makes a mistake and shares it with  

the others and they try to avoid making it again. 

 

Each team has one team leader chosen from the team members and rotates after each project is 

finished. So, all delegates got the chance to lead  a team for 2 days. The international fÁÃÉÌÉÔÁÔÏÒȭÓ 

role was not to make them win, but to make them work together as a team and support their 

activities towards the desired output. 

 

The project themes can be diverse topics - I personally recommend balancing the project outputs 

(i.e. creating a PowerPoint presentation, shooting a movie, drawing a picture or flipchart, hand-

made outputs etc.). To balance the educational and relaxing  part  delegates compete in diverse 

sport activities or learn about all the facilitators cultures.  

 

&ÉÎÁÌÌÙ ÉÔȭÓ ÖÅÒÙ important to create a family environment  that all the delegates feel comfortable 

and open towards each other in a team, towards the leading facilitator or other team members. 

Therefore the camps were located in a forest and the facilitators were young, but skilled university 

students ×ÈÏ ÔÒÉÅÄ ÔÏ ÕÎÄÅÒÓÔÁÎÄ ÔÈÅ ÄÅÌÅÇÁÔÅȭÓ ÎÅÅÄ. We were collecting feedbacks from the 

delegates each day to make sure their expectations were being met. We also used an open and 

straight communication and solved all the challenges in the very beginning to avoid big mistakes.  

 

All the students were asked to speak only in English , even though it was not an English camp. We 

aimed to teach all the delegates at least not to be shy while using English. Some of the delegates 

were more advanced, some weaker, but all of them learned from each other. Another fact was that 

the facilitators were not Czech and this helped also to support the English 

speaking environment. 
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3.5 Stakeholders, roles and benefits 
I will mention all the stakeholders involved in the project and stress on the benefit they gain from 

participation in the project. 

Project Coordinator ȣ 

ȣ ÈÁÓ ÔÈÅ ÏÖÅÒÁÌÌ ÉÄÅÁ ÁÂÏÕÔ ÔÈÅ ÐÒÏÊÅÃÔȟ ÆÏÌÌÏ×Ó ÉÔÓ ÖÉÓÉÏÎ ÁÎÄ ÇÏÁÌÓȟ ÌÅÁÄÓȟ ÓÕÐÐÏÒÔÓ ÁÎÄ ÍÏÔÉÖÁÔÅÓ 

the realization team, takes care of the sustainable output  of the project (including finding a 

suitable successor), administers the project budget, coordinates all activities, supports innovations 

ȣ ÔÒÁÃËÓ ÔÈÁÔ ÁÌÌ ÔÈÅ ÓÉÄÅÓ ÓÅÅ ÔÈÅ ÌÅÁÒÎÉÎÇ ÔÈÒÏÕÇÈÏÕÔ ÔÈÅ ×ÈÏÌÅ ÐÅÒÉÏÄ ÏÆ ÔÉÍÅ 

ȣ ÐÒÁÃÔÉÃÅÓ ÐÒÏÊÅÃÔ management, communication and leadership skills , is fully responsible for the 

project results, innovation and its sustainability  

Realization team ȣ 

ȣ ÅÁÃÈ ÍÅÍÂÅÒ ÉÓ ÒÅÓÐÏÎÓÉÂÌÅ ÆÏÒ Á specific part  (Corporate Relations, delegates, facilitators etc.), 

learns how this area works in detail and applies innovations 

ȣ ÅÁÃÈ ÍÅÍÂÅÒ ÐÒÁÃÔÉÃÅÓ team work  and effective communication, task delivery and responsibility 

for a certain area, learns deeply about the specific position 

ȣ ÍÁËÅ ÓÕÒÅ ÔÈÁÔ ÁÌÌ ÔÈÅ ÓÔÁËÅÈÏÌÄÅÒÓ ÁÒÅ ×illing and able to participate in the project and see the 

value added 

Partners ȣ 

ȣ ÁÒÃÈ ÏÖÅÒ ÔÈÅ ÐÒÏÊÅÃÔ ÆÉÎÁÎÃÉÁÌÌÙ on a long term  basis, connect  delegates with their future 

studies through providing workshops  about certain topics at the camp, network with students at 

the camp 

ȣ gain contact to young potential university students and position  themselves among them, their 

competitors  and members of AIESEC Praha and fulfill their Corporate Social Responsibility (CSR) 

Supporters ȣ 

ȣ ÃÏÎÔÒÉÂÕÔÅ ÁÎÄ ÓÕÐÐÏÒÔ ÔÈÅ Ðroject on a barter and (mainly) short term   

basis in the promotion among students  (virtually or personally)  

ȣ ÇÁÉÎ ÁÃÃÅÓÓ ÔÏ ÙÏÕÎÇ ÐÏÔÅÎÔÉÁÌ ÓÔÕÄÅÎÔÓ ÁÎÄ position  themselves among  

them and their competitors , find a specific value added to participate in the 

project 

  



 

- 10 - 

&ÁÃÉÌÉÔÁÔÏÒÓȣ 

ȣ are young university students from different counties, with different cultural backgrounds 

willing to gain new experience from intense work in an international team 

ȣ ÁÒÅ in direct connection to the delegates of the camp, have the possibility to develop, coach them 

throughout all the camp activities, learn how to plan and organize a program of a camp/conference 

and mainly gain practical knowledge about facilitating a specific group for a longer period of time, 

get idea how to treat young students from a diverse culture 

 

OrganizÉÎÇ ÔÅÁÍȣ 

ȣ ÁÒÅ ς ÐÅÏÐÌÅ ÈÅÌÐÉÎÇ ×ÉÔÈ ÔÈÅ ÌÏÇÉÓÔÉÃÁÌ ÐÁÒÔ ÏÆ ÔÈÅ ÃÁÍÐ ɉÔÒÁÎÓÐÏÒÔÁÔÉÏÎ ÔÏ ÔÈÅ ÓÉÔÅ ÁÎÄ ÂÁÃËȟ 

buying materials, making sure everyone gets food and accommodation) 

ȣ consists of the current and the newly elected Project Coordinator. The current one sees the result 

of his/her job and enjoys, the new one feels the camp spirit, gets motivation to start its own My 

Better Myself project the year after and gets ideas how to improve the whole concept. 

 

4ÒÁÉÎÅÒÓȣ 

ȣ are people skilled in the area of soft skills development, prepare the facilitators for their role at 

the camp, this knowledge can be used than by facilitators to become trainers also 

ȣ are proud AIESEC former members, representing AIESEC values (developing others, acting 

ÓÕÓÔÁÉÎÁÂÌÙȟ ÓÔÒÉÖÉÎÇ ÆÏÒ ÅØÃÅÌÌÅÎÃÅȣ Ɋ 

 

AIESEC Prahaȣ 

ȣ is the project provider - and though also the supervisor - Project Coordinator  and Realization 

team  are active AIESEC Praha members, Facilitators  are interns coming to a different country 

through AIESEC, Trainers  are usually AIESEC Alumni sharing their knowledge 

ȣ positions itself among other students organizations and supports project which demonstrates its 

organizational values 
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3.6 Profile of an ideal delegate  
An ideal delegate of My Better Myself is a Czech high school student who: 

Ą understands the spoken English, seeks for improvement in the conversation and wants to use 

English actively in the future 

Ą likes the international environment of people with different cultures 

Ą attends an international high school or a grammar school with great potential to be accepted 

at a university 

Ą actively contributes and strives to achieve her/his 

dreams, goals 

Such a delegate gains the maximum from the project, 

learns and applies it in the upcoming life. 
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4. Stakeholders namely  

4.1 Partner ȭs structure  

 

The Honorary P artner  

 

 

 

 

 

The group of Main Partners  

 

 

 

 

 

 

 

 

 

 

 

 

 

The Partner  

 

  

http://en.bivs.cz/
http://www.aauni.edu/
http://www.unicorncollege.cz/en/index.html
http://www.praguecollege.cz/
http://unva.cz/
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4.2 Partners  

Our honorary partner BANKING INSTITUTE  

3ÔÕÄÙÉÎÇ ÁÔ Á ÕÎÉÖÅÒÓÉÔÙ ÄÏÅÓÎȭÔ ÎÅÅÄ ÔÏ ÂÅ ÂÏÒÉÎÇ 

ȰThe university life is very demanding at each university, not only from the educational point of view 

but also because of the leisure activities. Banking Institute, College of banking has a different 

approach to the students. 

According to the name of our school many students believe we offer only specializations 

ÃÏÎÎÅÃÔÅÄ ×ÉÔÈ ÂÁÎËÉÎÇȢ )ÔȭÓ ÎÏÔ ÏÕÒ ÃÁÓÅȢ 3ÔÕÄÅÎÔÓ ÃÁÎ ÓÔÕÄÙ Economics and Management of 

Small and Medium Enterprises or of Medical and Social Services. Further  we offer Property 

Valuation, Information Technology, Electronical Trading. The most known fields at BIVS are 

Banking Management, Public Administration and EU Economics, Insurance Business and not least 

Legal Administration in Business. 

On top of the bachelor programs students can continue in the mast er studies. The Finance 

specialization has been accredited at BIVS with 5 majors ( Financial Trading, Finance and 

Administration in Municipal Authorities, Insurance Business, Property Valuation and EU). The second 

specialization is Information Technology and Management. Student of the Legal Administration in 

Business can continue in the field of Law that is studied according to study program of Law 

&ÁÃÕÌÔÙ ÁÔ *ÁÎÅË *ÅÓÅÎÓËĻ 5ÎÉÖÅÒÓÉÔÙ ÉÎ 3ÌÜÄËÏÖÉéËÏÖÁ 3ÔÒÅÅÔȢ 

 

Interesting information from the campus:  

 The Department of Law and Public Administration has been extended by 4 elite law Professors. 

 Both scientific and external experts bring practical point of view into the lectures. With that we 

fulfill our goal - to provide quality education  and with that also to apply our students on the 

labor market . 

 BIVS accepts students without entrance exam, 

however unlike the public universities we provide 

higher standard of education. 

 In the BIVS campus we have a gym and a golf 

simulator for students that like to relax and have a 

rest actively. 

 

http://en.bivs.cz/
http://en.bivs.cz/for-applicants/articles-for-study-programmes/economy-and-management-of-small-and-mid-enterprise.62
http://en.bivs.cz/for-applicants/articles-for-study-programmes/economy-and-management-of-small-and-mid-enterprise.62
http://en.bivs.cz/for-applicants/articles-for-study-programmes/economy-and-management-of-health-and-social-services.63
http://en.bivs.cz/for-applicants/articles-for-study-programmes/property-valuation.9
http://en.bivs.cz/for-applicants/articles-for-study-programmes/property-valuation.9
http://en.bivs.cz/for-applicants/articles-for-study-programmes/information-technology.11
http://en.bivs.cz/for-applicants/articles-for-study-programmes/e-commerce.64
http://en.bivs.cz/for-applicants/articles-for-study-programmes/banking-management.14
http://en.bivs.cz/for-applicants/articles-for-study-programmes/public-administration-and-eu-economics.65
http://en.bivs.cz/for-applicants/articles-for-study-programmes/insurance-business.12
http://en.bivs.cz/for-applicants/articles-for-study-programmes/legal-administration-in-business.10
http://en.bivs.cz/for-applicants/articles-for-study-programmes/finance.15
http://en.bivs.cz/for-applicants/articles-for-study-programmes/information-technology-and-management.23
http://en.bivs.cz/for-applicants/articles-for-study-programmes/law.57
http://en.bivs.cz/
http://en.bivs.cz/
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 We are proud of that our sÔÕÄÅÎÔÓ ÉȢÅȢ 4ÏÍÜĤ 2ÅÉÃÈ ×ÏÎ ÔÈÅ υst ÁÎÄ &ÒÁÎÔÉĤÅË -ÁÃÈ ÔÈÅ φnd place at 

a national match among 70 universities and colleges. 

 Many well -known sportsmen study at our campus . Nowadays it is Jaroslav Volf, the bronze 

medallist from Athens. 

 There is the library and a study room available for our students, where the students can spend 

spare time with surfing or studying. 

 Students that prefer other type of relaxing can visit the cafeteria or bar. Every day we offer 4 to 5 

meals. 

 The campus is very modern and annually we invest into technical equipment, mainly into the 

modern show devices.ȱ 

 

  

 

 

 

 

 

 

Aleksander Antonovic, Online marketing specialist   

I work in ÔÈÅ ")63 ÍÁÒËÅÔÉÎÇ ÄÅÐÁÒÔÍÅÎÔ ÆÏÒ ÁÌÒÅÁÄÙ υ ÙÅÁÒÓ ÁÎÄ )ȭÍ ÃÕÒÒÅÎÔÌÙ ÒÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÔÈÅ 

online marketing, especially for online marketing campaigns and the overall optimalization of our 

official web pages www.bivs.cz. Connecting the classical forms of marketing and the unconventional 

methods of internet means a big challenge for me and at the same time gives me motivation to 

monitor the new trends of online marketing. On the other hand I am the corporate photographer 

and graphic designer. In my free time I employ myself with documentary and art photographs.  

I originally come fÒÏÍ "ÅÌÇÒÁÄÅȟ ÔÈÅ ÃÁÐÉÔÁÌ ÏÆ 3ÅÒÂÉÁ ÁÎÄ ÃÁÍÅ ÔÏ 0ÒÁÇÕÅ ÉÎ ÔÈÅ ÁÇÅ ÏÆ ρρȢ )ȭÍ 

currently finishing my master studies at the Banking Institute, College of Banking 

and also planning to start my MBA at.  

http://www.bivs.cz/
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The group of main partners:  

Anglo-American University  

My name is Mark Wiedorn . I am a long term lecturer at Anglo-American, 

specializing in Management and Marketing courses. I value teaching at AAU 

because of the positive international environment with students from over 20 

different countries. 

I am American, originally from New Orleans, Louisiana and graduated from 

Thunderbird in the USA with an MBA in International Business. I am also a photographer, 

www.markwiedornphoto.com. 

 

Prague College 

Stefano Cavagnetto  

Lecturer, MSc International Management  

 

Dave Gannon   

Lecturer, BA (Hons) International Business 

Management  

 

Unicorn College  %ÍÉÌÉÁ ¼ÕÐÏÖÜȟ 2ÅÃÒÕÉÔÍÅÎÔ -ÁÎÁÇÅÒ 

 

University of Northern Virginia  Kaveh Kalantar , Senior Marketing Executive  

What I do: Developing Marketing Strategy - from Planning to Execution; 

Managing Quality Enhancement Plans; Managing Student Services 

and Career and Placement Services; Managing IT infrastructure and Online 

Environments  

About Me: Over 10 years experience in Information Technology, Real Estate 

Investment and Education industry as Business Consultant and Developer, 

Project Manager and Marketing Strategist. 
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4.3 Supporters  
 

D-Digital  

http://d -digital.cz/  

The cheapest colorful printing      

Cooperated on printing visuals used for promotion mainly at high 

schools 

 

 

EDISON 

http://praha.aiesec.cz/o -nas/co-delame/edison/  

Shared their partners (high school) 

 

 

European Youth Parliament  

http://eyp.cz/   

Shared their student portfolio - personal approach 

 

 

Youth Business Conference 

http://ybc.cz/  

Shared their student portfolio - personal approach 

 

Junior Achievement  

http://www.jacr.cz/  

Shared their student portfolio - online 

 

National Informational Center for Youth   

http://www.icm.cz/  

Published e-articles 

http://d-digital.cz/
http://praha.aiesec.cz/o-nas/co-delame/edison/
http://eyp.cz/
http://ybc.cz/
http://www.jacr.cz/
http://www.icm.cz/
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Prague public high schools  

(we have directly approached for a long-term cooperation)  

'ÙÍÎÜÚÉÕÍ "ÏĿÅÎÙ .ñÍÃÏÖï    http://www.gybon.cz/  

'ÙÍÎÜÚÉÕÍ #ÈÒÉÓÔÉÁÎÁ $ÏÐÐÌÅÒÁ   http://www.gchd.cz/matematika -a-zive-jazyky 

'ÙÍÎÜÚÉÕÍ *ÁÎÁ +ÅÐÌÅÒÁ    http:/ /www.gjk.cz/  

'ÙÍÎÜÚÉÕÍ *ÁÒÏÓÌÁÖÁ (ÅÙÒÏÖÓËïÈÏ  http://www.gymjh.cz/cs/  

'ÙÍÎÜÚÉÕÍ +ÁÒÌÁ 3ÌÁÄËÏÖÓËïÈÏ   http://www.gykas.cz/  

'ÙÍÎÜÚÉÕÍ ÎÁ :ÁÔÌÁÎÃÅ*    http://www.zatlanka.cz/  

'ÙÍÎÜÚÉÕÍȟ 0ÒÁÈÁ φȟ !ÒÁÂÓËÜ ρτ   http://www.gyarab.cz/  

'ÙÍÎÜÚÉÕÍȟ 0ÒÁÈÁ φȟ .ÁÄ !ÌÅÊþ ρωυς  http://www.alej.cz/  

'ÙÍÎÜÚÉÕÍ £ÐÉÔÜÌÓËÜ    http://www.gymspit.cz/  

+ÁÒÌþÎÓËï ÇÙÍÎÜÚÉÕÍ    http://www.gyperner.cz/  

 

 

Prague private high schools  

(we have directly approached for a long-term cooperation)  

Anglo-.ñÍÅÃËÜ /ÂÃÈÏÄÎþ !ËÁÄÅÍÉÅ*  http://www.anoa.cz/   

EDUCAnet Praha*     http://praha.tamarillo.cz/  

Ekonoma - ÓÏÕËÒÏÍÜ /ÂÃÈÏÄÎþ !ËÁÄÅÍÉÅ http://www.ekonoma.cz/  

/ÂÃÈÏÄÎþ ÁËÁÄÅÍÉÅ (ÒÁÄÅÃ +ÒÜÌÏÖï  http://www.oahk.cz/  

/ÓÍÉÌÅÔï 'ÙÍÎÜÚÉÕÍ "ÕìÜÎËÁ   http://www.budanka.cz/  

Riverside school     http://www.riversideschool.cz/en  

3ÏÕËÒÏÍÜ ÓÔĠÅÄÎþ ÏÄÂÏÒÎÜ ĤËÏÌÁ START*  http://www.sos -start.cz/ 

3ÏÕËÒÏÍï ÇÙÍÎÜÚÉÕÍ !2#53 0ÒÁÈÁ*  http://www.arcus9.cz/gymnazium  

3ÏÕËÒÏÍï ÇÙÍÎÜÚÉÕÍ  Josefa £ËÖÏÒÅÃËïÈÏ http://www.sg jsvos.cz/SGJSdefault.asp?what=1 

4ÒÏÊÓËï ÇÙÍÎÜÚÉÕÍ 3ÖÁÔÏÐÌÕËÁ IÅÃÈÁ*  http://www.trojskegymnazium.cz/  

 

 

 

*schools are primarily partner of EDISON project 

  

http://www.gybon.cz/
http://www.gchd.cz/matematika-a-zive-jazyky
http://www.gjk.cz/
http://www.gymjh.cz/cs/
http://www.gykas.cz/
http://www.zatlanka.cz/
http://www.gyarab.cz/
http://www.alej.cz/
http://www.gymspit.cz/
http://www.gyperner.cz/
http://www.anoa.cz/
http://praha.tamarillo.cz/
http://www.ekonoma.cz/
http://www.oahk.cz/
http://www.budanka.cz/
http://www.riversideschool.cz/en
http://www.sos-start.cz/
http://www.arcus9.cz/gymnazium
http://www.sgjsvos.cz/SGJSdefault.asp?what=1
http://www.trojskegymnazium.cz/
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4.4 Realization te am 
 

 
-ÉÃÈÁÅÌÁ $ÒÜÐÅÌÏÖÜ  
6ÅÒÏÎÉËÁ *ÅÎÉÓÏÖÜ  
Facilitatorȭs Coordinator 

 
- responsible for 
selection and further 
communication with the 
facilitators 

 

 
 

4ÅÒÅÚÁ 3ÅÈÎÁÌÏÖÜ 
-ÁÒÔÉÎ £ÖÏÒÃ 
High schoolȬs Seller and Account 
Manager 

 
- responsible for approaching 
and further communication 
with high school 
representatives 
- communicates with potential 
delegates 
 
 

 
 
-ÁÒÔÉÎ 2ÁÄÉÍÓËĻ 
PartnerȬs Account Manager 
 
- responsible for approchaing  
and further communication  
with partners 

 
*ÁÎÁ *ÅÄÌÉéËÏÖÜ 
0ÒÏÊÅÃÔǰÓ #ÏÏÒÄÉÎÁÔÏÒ and  
Team Leader 
 
- ÒÅÓÐÏÎÓÉÂÌÅ ÆÏÒ ÔÈÅ ÔÅÁÍǰÓ ÅÄÕÃÁÔÉÏÎ  

and management, budget and timeline 
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4.5 Facilitators and Agenda Manager  
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Regis Zamudio 

Agenda Manager 

USA, Denver 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Ana Luisa Mendes 

Brazil, Salvador  

Ekta Garodia 

India, Mumbai 

 

 

 

 
Lin Zhou  

China, Beijing 

Ana Miranda  

Portugal, Lisboa 

Aysegul Cetinasker  

Turkey, Izmir 

 

 

 

 

Olessya Demchenko 

Kazakhstan, Almaty 

Harrison Shih  

Taiwan 

 

 

 

 








































